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POWER DNA

A Workforce

A Education

A Wealth Management & Communications
A Wealth Transfer & Philanthropy

A Longevity & Life Expectancy

A Decision Making & Influence

I GenSpring Family Office LLC
I Wealth Alignment Study
A Kirby Rosplock, PhD, Director Research & Development
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WORKFORCE

A Total number in workforce by 2013
I from90 Mto 1.12B

A By 2013 women will represent - $9 Trillion
In disposable income

i 6% of women (making over $45,000/year will
generate nearly half of the $9 Trillion

AWomen represent 53% of global
population
I Boston Consulting Group
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EMPLOYMENT

A Past 10 years women joining
professions traditionally held by men

A Profession 1997 2007
A Lawyers 25% 30%
A Physicians 22% 29%
A Faculty Ed 32% 39%

A Military 12% 14%
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EDUCATION

A US higher education: 57% women

A High School Graduates to College

I Nearly three-quarters girls vs. two-thirds of
boys
AWomen now 1.5 times more likely than men
to graduate from college or earn advanced
degrees

I The New York Times
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WEALTH & KNOWLEDGE

A Importance of: Women Men

Estate Planning 58% 54%
A Tax Implications 30% 38%
A Charitable Giving 43% 26%
A Investment Mngt 60% 79%
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WEALTH DECISIONS

A Women Men
Al work with spouse/partner 68%  65%
Al rely on experts 70% 50%
A | make majority household

A wealth decisions 38% 76%

A | make majority daily finance
A household decisions 65% 61%
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WEALTH COMMUNICATIONS

A Strongly Agree Family Women Men

A Talk openly about money 71% 55%
A Talk children / inheritance 65% 47%
A Talk children / estate plan 63% 47%
A Hold regular family meetings 43% 34%
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STEWARDSHIP

A Importance of: Women Men
A Planning for future needs 96% 95%
A Deciding when wealth goes 85% 86%
A Leaving Legacy Next Generation 82% 78%

A Intentions
A Charitable Giving 20% 4%
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LIFE EXPECTANCY

A 9 out of 10 women will be solely
responsible for their finances at some
point in their lives

AWomen live 5-7 years longer than men

I Women will leave final imprint on the

fami |l yos wealth I n man
I Gerontology Research Group ,2010

€3
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DECISION MAKING

A Women 50 years of age and older own
/75% of nati onodos weal't

A American women spend approximately $5
Trillion annually

A Influence 84% when not primary

purchaser
AThe Boston Consulting Group
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GREATEST ECONOMY

AWorking Harder & Getting Smarter

I Achievements in workforce & education indicate
trend toward greater wealth creation & Leadership

A From Influences to Decision Makers
I Women most dominant engine of global economy

A The Gender Gap Closing

I Many goals similar T means of how men and women
get things done are different
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THE SHE ECONOMY

AWomen will be left holding the

A Philanthropy

I Values, Stewardship, Sense of Responsibility to
others/community/causes/passion

I Opportunity unlimited as women are passionate,
engaged & and driven to make a difference

I Philanthropy & volunteer work provide meaningful
opportunity to lead and give back
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°We are not permitted
to
choose the frame of
our destiny.
But what we put into
| T IS OUR

Dag Hammarskjold




The Millennial Saeculum
194371 20257

Awakening

Crisis 1954?};11960
Millennial-Crisis Pring Consciousness
2006 - 202572 Revolution
Winter 1961 -1983

: Summer
Unraveling
‘ Culture Wars
1984 -2005
\ Fall ,

VY
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Archetypes Alive 2011

g Type Name  Birth Years

A Civic G.l. 1901- 1924 87+
A Adaptive  Silent 1925 - 1942 69-86
Aldealist Boom 1943 - 1960 51-68
AReactive  Gen X 1961 - 1981 30-50
A Civic Millennial 1982 - 2002 9-29
A Adaptive  TBA 2003 -
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Tipping Point
Women as Philanthropists

Sprin

Summer

Winter

Fall

A 2006

AThree 1l cons of Womeno6s Histc
I Betty Friedan
I Coretta Scott King

I Wendy Wasserstein
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ENGAGING WOMEN
nNTI me s hey Are A

A Conspicuous Compassion
A Centered Leadership
A Values Validate Valuables

A Speak Female
i REA.L

A Advisor Receptive
A Three Principles of Abundance
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Conspicuous Compassion
Enlightened Self-Interest

A People working together
A Serve their own interest
A Serve their community as well
I Collaboration
I Cooperation
I Communication
I We not me
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Conspicuous Compassion
Egalitarianism

A Relationship to Ecosystem

A Fullest Development Virtuous Aspects
I Sense of purpose
I Strong family ethic
I Sense of community
I Ethics of benevolence
| Capacity to engage with diverse groups
»Robert Wil |lThen Fowretlth NGr e a
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Conspicuous Compassion
A New GDP

A Caring for Ourselves

A Caring for Others

I Human Capital
AProduction unit not consumption unit

AVolunteers-visibility & value to care and care giving
AMind Shift

I From greed to need -from materialism to generosity

A Caring for Mother Earth
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A New Leadership Style

A FROM: Domination System
I Hierarchal
I Authoritarian
A TO: Partnership/Centered System
I Mutual Respect
I Trust
I Inclusive
I Power - capacity to implement

»Ri ane Ei sl er NnNThe Real Weal t h
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Leadership

Emotional
Sustain Quality. Intelligence
Interpersonal

Relationsnips

Sensitive to and can Influence
Emotions of Others

ldentity Emotional States
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Centered Leadership
Expectations

g Empowerment T make a difference
g Expedience 1 impatient for solutions
g Engage 1 authentic & meaningful

g Experience 1 inspired life & legacy

g Entrepreneurial T creative ”
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Values
Virtuous Validate
Valuables

Distill Values
Age 21-60
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Speak Female
Rapport Talk

WOMEN

Establish Connections
/| know what you feel

Display Similarities

Yes, |- -felt the same way |
Match Experiences
Let me share how It

Full Circle Experience
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Speak Female
A New Mind

A Whole New Mind (paniel H. Pink)
Facts and Feelings- (IQ and El)
Text vs. Context
What vs. How
Details vs. Big Picture

L = analyses R = synthesizes
Creators & Empathizers
» Conceptual age harmony - holistic
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Speak Female

Paint Verbal & Visual Picture
Brush vs. Point

Offer Ownership
Ask for opinion
User-generated content

Be R.E.A.L
Relevant
Emotion
Action
Legacy

Speak to where t he a @

Ben Cameron e
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Words From the Heart
=] -0O-Gram

| make a difference in my community by

| want to be remembered as a person
who

What brings me joy in my
1S because
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Advisor Receptive
Build Relationships

A Engage

I AiMen and Women donot buy f
He simply wants the transaction to take place.

Sheds I nterested I n creat.
» Faith Popcorn, author T AC/ 7 ¢ ki ng o
A Listen
I Impact

A Connects via empathy not competition
A Relationship - Partnerships - Centered Leadership
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Advisor Receptive
|dealist/ Boom Generation

1943 -1960 age 51 -68

AOptimism, Autonomy, Self  -esteem,
Independence, Quality of life, Simplicity

I Focus On
AValue to team, your need for them
APublic recognition
AiChange worl do by wor ki
A Humor, information & respect
A Her life -stage not her age
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Trusted Advisor

AA AA AA
AAoAA AAoAA AAoAA
Vv vV Vv vV Vv vV

AA4 AAZ AAZ

¢ ¢ ¢

Afi A great advisor is a broker for the
sacred energy of money, helping
people use the money that flows
through their life in the most useful
way that is consistent with their
aspirations and hopesf or h u ma

I Lynne Twist
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Advisor Receptive Culture

A Trusted Broker of ©08Sa

i Catalyst for their ~ Empowerment
¥ Causes for their  Expedience
.::8:;.

: T Centered Leadership for their Engagement

AA AA
.vvov"
y

¢

41 Conduit for their ~ Experiences
#1 Creativity for their  Entrepreneurship ?
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How Wonderful it is that
nobody need walit a
single moment before
starting to improve the

world
Anne Frank




Abundance
Three Principles

A Every Woman has a Legacy
A Every Woman is a Philanthropist
A Every Woman makes a  Difference

]
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First Principle

Every Woman has a Legacy
Her Story

Her Values
Honor the Past
Celebrate the Present
Inform the Future
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Second Principle

Every Woman is a Philanthropist

Greek Meaning Love of
Money is congealed energy, and
rel easing It rel e

DOS S I Db bodepticdmdbere S .
Involuntary or voluntary
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STEWARDSHIP

CURRENT FUTURE
Transaction Transformational
4 Obligatory 1
3 Social/Fun 2
2 Passionate 3
1 .
Strategic 4
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