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POWER DNA

ÅWorkforce

ÅEducation

ÅWealth Management & Communications

ÅWealth Transfer & Philanthropy

ÅLongevity & Life Expectancy

Å Decision Making & Influence

ïGenSpring Family Office LLC

ïWealth Alignment Study
ÅKirby Rosplock, PhD, Director Research & Development
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WORKFORCE

ÅTotal number in workforce by 2013

ï from 90 M to 1.12B 

ÅBy 2013 women will represent - $9 Trillion 

in disposable income

ï6% of women (making over $45,000/year will 

generate nearly half of the $9 Trillion

ÅWomen represent 53% of global 

population

ïBoston Consulting Group
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EMPLOYMENT

ÅPast 10 years women joining 

professions traditionally held by men

ÅProfession        1997 2007

ÅLawyers     25% 30%

ÅPhysicians 22% 29%

ÅFaculty Ed 32% 39%

ÅMilitary 12% 14%
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EDUCATION

ÅUS higher education: 57% women

ÅHigh School Graduates to College

ïNearly three-quarters girls  vs. two-thirds of 

boys

ÅWomen now 1.5 times more likely than men 

to graduate from college or earn advanced 

degrees
ïThe New York Times
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WEALTH & KNOWLEDGE

ÅImportance of: Women Men

Estate Planning 58% 54%

ÅTax Implications 30% 38%

ÅCharitable Giving 43% 26%

ÅInvestment Mngt 60% 79%
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WEALTH  DECISIONS

Å Women Men

ÅI work with spouse/partner 68%     65%

ÅI rely on experts 70%     50%

ÅI make majority household 

Åwealth decisions 38%     76%

ÅI make majority daily finance

Åhousehold decisions   65%     61%
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WEALTH COMMUNICATIONS

ÅStrongly Agree Family Women Men

ÅTalk openly about money 71% 55%

ÅTalk children / inheritance 65%   47%

ÅTalk children / estate plan 63%   47%

ÅHold regular family meetings 43% 34%
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STEWARDSHIP

ÅImportance of: Women Men

ÅPlanning for future needs 96% 95%

ÅDeciding when wealth goes 85%        86%

ÅLeaving Legacy Next Generation   82% 78%

ÅIntentions

ÅCharitable Giving 20% 4%
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LIFE EXPECTANCY

Å9 out of 10 women will be solely 

responsible for their finances at some 

point in their lives

ÅWomen  live 5-7 years longer than men

ïWomen will leave final imprint on the 

familyôs wealth in many cases
ïGerontology Research Group ,2010
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DECISION MAKING

ÅWomen 50 years of age and older own 

75% of nationôs wealth

ÅAmerican women spend approximately $5 

Trillion annually

ÅInfluence 84% when not primary 

purchaser
ÅThe Boston Consulting Group
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GREATEST ECONOMY

ÅWorking Harder & Getting Smarter

ïAchievements in workforce & education indicate 

trend toward greater wealth creation & Leadership

ÅFrom Influences to Decision Makers

ïWomen most dominant engine of global economy

ÅThe Gender Gap Closing

ïMany goals similar ïmeans of how men and women 

get things done are different
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THE SHE ECONOMY

ÅWomen will be left holding the $$Bag

ÅPhilanthropy

ïValues, Stewardship, Sense of Responsibility to 

others/community/causes/passion

ïOpportunity unlimited as women are passionate, 

engaged & and driven to make a difference

ïPhilanthropy & volunteer work provide meaningful 

opportunity to lead and give back
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qºWE ARE NOT PERMITTED TO 
choose the frame of our 

destiny.

qBut  What We Put into it is 
OURS.»

qDag Hammarskjold

ºWe  are not permitted 
to 

choose the frame of 
our destiny.

But what we put into 
IT IS OURS.»
Dag Hammarskjold
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The Millennial Saeculum 

1943 ï2025? 

High
American High

1943 -1960
Spring

Awakening
Consciousness 

Revolution
1961 -1983 

Summer
Unraveling
Culture Wars
1984 -2005 

Fall

Crisis
Millennial Crisis

2006 - 2025?
Winter
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Archetypes Alive 2011

qType Name Birth Years
ÅCivic G.I. 1901- 1924   87+    

ÅAdaptive Silent 1925 - 1942   69-86    

ÅIdealist Boom 1943 - 1960   51-68

ÅReactive Gen X        1961 - 1981   30-50     

ÅCivic Millennial  1982 - 2002    9-29      

ÅAdaptive TBA 2003 -
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Tipping Point

Women as Philanthropists

Å2006 

ÅThree Icons of Womenôs History

ïBetty Friedan

ïCoretta Scott King

ïWendy Wasserstein

Spring

Summer

Fall

Winter
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ENGAGING WOMEN
ñTimes They Are A Changinò

ÅConspicuous Compassion

ÅCentered Leadership

ÅValues Validate Valuables 

ÅSpeak Female

ïR.E.A.L

ÅAdvisor Receptive

ÅThree Principles of Abundance



Copyright 2011                              

Margaret May Damen

Conspicuous Compassion 
Enlightened Self-Interest

ÅPeople working together 

ÅServe  their own interest

ÅServe their community as well

ïCollaboration

ïCooperation

ïCommunication

ïWe not me
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Conspicuous Compassion
Egalitarianism

ÅRelationship to Ecosystem

ÅFullest Development Virtuous Aspects

ïSense of purpose

ïStrong family ethic

ïSense of community

ïEthics of benevolence

ïCapacity to engage with diverse groups
» Robert William Fogel ñThe Fourth Great Awakeningò
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Conspicuous Compassion
A New GDP

ÅCaring for Ourselves

ÅCaring for Others

ïHuman Capital

ÅProduction unit not consumption unit

ÅVolunteers-visibility & value to care and care giving

ÅMind Shift 

ïFrom  greed to need  -from materialism to generosity

ÅCaring for Mother Earth
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A New Leadership Style

Å FROM: Domination System 

ïHierarchal

ïAuthoritarian

ÅTO: Partnership/Centered System

ïMutual Respect

ïTrust

ïInclusive

ïPower - capacity to implement

» Riane Eisler ñThe Real Wealth of Nationsò
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Leadership

Identify Emotional States

Manage Emotional States

Sensitive to and can Influence

Emotions of Others

Sustain Quality

Interpersonal

Relationships

Emotional 

Intelligence
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Centered Leadership
Expectations

qEmpowerment ïmake a difference

qExpedience ïimpatient for solutions

qEngage ïauthentic & meaningful

qExperience ïinspired life & legacy 

qEntrepreneurial ïcreative 
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VV

Instill Values

Age 0-21

Distill Values

Age 21-60 

Essence 

Of

Values

Age 60 +

Virtuous

Legacy

Legacy Values

Validate

Valuables
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Speak Female

Rapport Talk

WOMEN  

Establish Connections
I know what you feel

Display Similarities

Yes, I felt the same way when

Match Experiences

Let  me share how it 

Full Circle Experience
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Speak Female
A New Mind

A Whole New Mind (Daniel H. Pink)

Facts and Feelings- (IQ and EI)

Text vs. Context

What vs. How 

Details vs. Big Picture

L = analyses   R = synthesizes

Creators & Empathizers

» Conceptual age harmony - holistic
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Speak Female

Paint Verbal & Visual Picture
Brush vs. Point 

Offer Ownership
Ask for opinion

User-generated content

Be R.E.A.L
Relevant

Emotion

Action

Legacy

Speak to where the audience is listening from.ò
Ben Cameron
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Words From the Heart
-O-Gram

I make a difference in my community by 
______.

I want to be remembered as a person  
who _______

What brings me joy in my _____ 
is_____because _______.
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Advisor Receptive

Build Relationships

ÅEngage

ïñMen and Women donôt buy for the same reasons.  
He simply wants the transaction to take place. 
Sheôs interested in creating a relationshipò

» Faith Popcorn, author ïñClickingò

ÅListen

ï Impact

ÅConnects via empathy not competition

ÅRelationship - Partnerships - Centered Leadership
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Advisor Receptive
Idealist/ Boom Generation

q 1943 -1960   age 51 -68

ÅOptimism, Autonomy, Self -esteem, 
Independence, Quality of life, Simplicity

ïFocus On

ÅValue to team, your need for them

ÅPublic recognition

ÅñChange worldò by working with you

ÅHumor, information & respect

ÅHer life -stage not her age
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Trusted Advisor

Åñ A great advisor is a broker for the 

sacred energy of money, helping 

people use the money that flows 

through their life in the most useful 

way that is consistent with their 

aspirations and hopes for humanity.
ïLynne Twist
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Advisor Receptive Culture 

Å Trusted Broker of òSacred Energyò

ïCatalyst for their Empowerment

ïCauses for their Expedience

ïCentered Leadership for their Engagement

ïConduit for their Experiences

ïCreativity for their Entrepreneurship
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qºWE ARE NOT PERMITTED TO 
choose the frame of our 

destiny.

qBut  What We Put into it is 
OURS.»

qDag Hammarskjold

How Wonderful it is that 
nobody need wait a 

single moment before 
starting to improve the 

world
Anne Frank
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Abundance

Three Principles

ÅEvery Woman has a Legacy

ÅEvery Woman is a Philanthropist

ÅEvery Woman makes a Difference
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First Principle

Every Woman has a Legacy

Her Story

Her Values

Honor the Past

Celebrate the Present

Inform the Future
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Second Principle

Every Woman is a Philanthropist

Greek Meaning Love of Humankind

Money is congealed energy, and 

releasing it releases life s 

possibilities.Joseph Campbell

Involuntary or voluntary
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STEWARDSHIP

Obligatory

Social/Fun

Passionate

Strategic

CURRENT

Transaction

4

3

2

1

FUTURE
Transformational

1

2

3

4


