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Objectives

1. Evolution/Adoption/Audience of Mobile

2. Categories make up nonprofit mobile channel

3. Understand how each utilized for fundraising

4. )ÄÅÎÔÉÆÙ ÐÒÏȭÓ Ǫ ÃÏÎȭÓ ÏÆ ÅÁÃÈ

5. Create roadmap to mobile fundraising success



Generational Giving Capacity

ÅMatures/Silent make up nearly 50% 

ÅBoomersɀshift when retire

ÅGen X smaller ɀ19.7% total giving

Å50 Million M over age 15 

Å10 M currently head of household

http://download.2164.net/PDF-newsletters/Giving%20USA%202010%20spotlight.pdf

http://download.2164.net/PDF-newsletters/Giving USA 2010 spotlight.pdf
http://download.2164.net/PDF-newsletters/Giving USA 2010 spotlight.pdf
http://download.2164.net/PDF-newsletters/Giving USA 2010 spotlight.pdf


Resistance has disappeared!





Mobile Adoption & Usage

Å83% of US Adults own mobile device

Å2 in 5 own Smartphone (39%) 

Å58% those 25-34 own Smartphone

Å44% of Blacks/Hispanics own Smartphone

ÅPrimary source of Internet for ¼ population



άпу҈ ǿŀǘŎƘŜŘ ǾƛŘŜƻǎέ

άум҈ ōǊƻǿǎŜŘ ǘƘŜ ƛƴǘŜǊƴŜǘέ

άсу҈ ǳǎŜŘ ŀƴ ŀǇǇέ



What does this mean for Nonprofits?



The Big 4



90% of mobile subscribers in

US have Internet-ready phone



Soles4Souls.Org
Mobile Website 

Home Page Donate page Get Involved page



-ÏÂÉÌÅ ȬUnfriendlyȭ 7ÅÂÓÉÔÅÓ

Get frustrated and disengage

Leave the website and forget 
about it

Open it later on a computer

Zoom in and read 
information with difficulty

expectationis growing to hit a mobile site ςǿƘŜƴ ȅƻǳǊǎ ƛǎƴΩǘ 
donors will disengage



ÅCan be Text2Give,
mobile website or app

ÅReach supporters where they 
are, in medium they are using



Å50% disappointment among nonprofits*

ÅTop limitations?
ïSize, limited donor info, long funding cycle

ïIncome requirement, expense

Text2Give

AFPNET.org* 



Not mobile optimized Mobile optimized

Mobile Website Giving





ÅMajor device OS (Apple, Android, BB)

ÅDeep engagement ɀ2 way

ÅRich interaction and offline capabilities

ÅSocial Media connector

ÅIntegration with external databases

ïcontact management systems (no silos)

ïAdvocacy, Volunteer, Donations, Programs



Mobile App Fundraising

ÅiPhone& Android 

ÅSignature Events
ÅIn-app commerce
ÅPeer-to-Peer & 3rd party
ÅAnnual Drive
ÅCapital Campaign



Mobile App Engagement



ÅCase example ~ PETA anti-fur campaign

Å2 day (email) vs. 15 min (text)

Å10% open (email) vs. 18% (text)

ÅMake it easy for them to make 
difference by acting on their behalf







Who needs to be involved?





What is YOUR roadmap to Mobile 
Success?



Tonia Zampieri
Tonia.zampieri@smartonline.com

Twitter: @iheartcharity
919.237.4210

mailto:Tonia.zampieri@smartonline.com




Resources 

http://marketinganalytics-solic.blogspot.com/2010/10/will-windows-phone-7-revenge-
its-close.html

http://blog.nielsen.com/nielsenwire/online_mobile/mobile-snapshot-smartphones-
now-28-of-u-s-cellphone-market/

http://abcnews.go.com/Business/wireStory?id=14158849

http://smartonline.com/wp-content/uploads/2011/03/A-Mobile-World-
Whitepaper_March2011.pdf
http://www.fastcompany.com/1742592/are-you-m-ready

http://pewinternet.org/Reports/2011/Smartphones.aspx
http://pewsocialtrends.org/files/2010/10/millennials-confident-connected-open-to-
change.pdf

http://pewinternet.org/Reports/2011/Smartphones.aspx
http://googlemobileads.blogspot.com/2011/04/complimentary-copy-of-mobile-
movement.html
http://www.afpnet.org/files/ContentDocuments/New%20Directions_2011%20Survey%
20Findings_NP%20Mobile%20Adoption_K-AFP%20FINAL%20DRAFT(2).pdf
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Best Practices ɀMobile Emails

ÅȬ6ÉÅ× ÏÎ -ÏÂÉÌÅ $ÅÖÉÃÅȭ ÌÉÎË

ÅSingle column layouts

ÅBranding and Calls to Action at the top

ÅRead blog article at:
Å http://www.smartonline.com/smarton-products/smarton-mobile/best-practices-for-

creating-mobile-emails/
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