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Objectives

Evolution/Adoption/Audience of Mobile
Categories make up nonprofit mobile channel
Understand how each utilized for fundraising
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Create roadmap to mobile fundraising success
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Generational Giving Capacity

A Matures/Silent make up nearly 50%
A Boomersz shift when retire

A Gen X smaller 719.7% total giving

A 50 Million M over age 15

A 10 M currently head of household. l l l

http://download.2164.net/PDmewsletters/Giving%20USA%202010%20spotlight.pdf
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Mobile Adoption & Usage

A 83% of US Adults own mobile device

A 2in 5 own Smartphone (39%)

A 58% those 25-34 own Smartphone

A 44% of Blacks/Hispanics own Smartphone
A Primary source of Internet for ¥ population
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% Composition of U.S. Smartphone Owners by Age

Source: comScore Mobilens, 3 mon. avg. ending April 2011

mAge 13-17
= Age 18-24

w Age 25-34
m/Age 35-44
= Age 45-54
m/Age 55-64
= Age 65+
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What does this mean for Nonprofits?




The Big 4
mobile

WebSite SM g
mobile TEXT

giving

smartphone
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mObﬂ%vebsite

90% of mobile subscribers In
US have Internet-ready phone




Soles4Souls.Org

Mobile Website

ai_AT&T 3G 2:22 PM R 69 %

ul_AT&T 3G 2:29 PM R 68 %

CHANGING THE
WORLD, ONE PAIR

E.

Home Page
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Donate Now

Your gift is tax deductible.

O $50 for shoes for families
O $1 00 for shoes for 100 people

O $250 for 250 pairs of footwear!
O OR, choose your own amount

[ ](minimum $5.00)

Donate page

ul._ AT&T 3G 2:29 PM R 68 % =

No matter if you are an

individual, with a

company or church, a shoe store or shoe
manufacturer you can help give shoes to
those in need around the world. Your
donations make what we do possible.

For more information on how you can help,
tap one of the options below:

%' Travel with Us
(¥ You will be glad you did!

D Host a Shoe Drive
-— Get started now

% Create Your Own
“ Fundraiser

" =

o/

~ Get Email Updates

Stay in touch, share in the story

Get Involved page
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Get frustrated and disengage

Leave the website and forget
about it

Open it later on a computer

Zoom in and read
information with difficulty

expectationis growing to hit a mobile siteg KSy & 2 dzN&
donors will disengage
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mMobile
giving

A Can be Text2Give,
mobile website or app

A Reach supporters where they
are, In medium they are using
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Text2Give

A50% disappointment among nonprofits*

ATop limitations?
I Size, limited donor info, long funding cycle
I Income requirement, expense

3 _’ '
AFPNET.org* !
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Mobile Website Giving

.. AT&T 3G 11:42 AM % 93 % b w. AT&T 3G 9:45 PM 3 100% ==

ML Change the life of a child in Haiti today! IS IS a one-lime contribution 0 suppol S oba
T Y i 0 o A A syt Lonssmiation Effarts-Your donaion iakes youia
U dosegh Farmly n Halt ' member of WWE.
* indicates required field ' oy Recarring Bonation
Donation

Gift Amount

o Credit Card Number: CVV Number:
Contact Information [ ] [ ]
T
Lot Mo Expiration Date:

]
]
“ ]
JEx. | ]

Ssubscibehe v |q like to opt-in for email Credit Cards ACCEPtEd:

communications. Please know that your privacy
i inf o will not

is important o s and your information will I
be shared or sold. v‘sA a—.a DISCvER nans
—d  E==H

Billing Information
a1

. : Your Information
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- e First Name:
o )

R [ ]
Typeo R Last Name:
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Not mobile optimized Mobile optimized
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smartphone

A Major device OS (Apple, Android, BB)
A Deep engagement z 2 way

A Rich interaction and offline capabilities
A Social Media connector
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Mobile App Fundraising

Lll ATET = 6:34 PM =

AiPhone& Android

ASignature Events
Aln-app commerce
APeerto-Peer & 3 party
AAnnual Drive

ACapital Campaign
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Mobile App Engagement

AtaT ¢ [ =i W . E211:29am

Susie's Law First Responders

News About [ Video Settings

Take Action

Recipient(s):

Senator Eleanor Kinnaird

Susies Law

Representative Verla Insko

Caldwell County dogs Subject:
need your voice! .
You can help! ACT NOW! Puppies left to die in heat

m Message:
Close View

Recently, seven puppies were taken from a shed
near Boiling Springs after law enforcement
officers discovered the animals kept in cages
with no water or ventilation. According to arrest
Weather Calculator warrants, Franklin Edward Spain Jr. and Carrie

lvinatta Snain Af 1N1N Callara Aviannia

Send Letter




th

A Case example ~ PETA anti-fur campaign
A 2 day (email) vs. 15 min (text)
A 10% open (email) vs. 18% (text)

A Make it easy for them to make
difference by acting on their behalf
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Mobile
Website

» Short Deployment Time

* Seamless user experience

« Maintain/increase email
response rates

« Establish trust

» Only available when Internet
connection

« Can involve duplication of
efforts since 2nd site

« One way communication

* |nability to target

(%) smartoniine

Text2Give

« Ability to give from any
mobile device

» Immediate call to action

* Low point of enfry

Disdvantages
+ Small/no recurring gifts
« Cannot share gift impact
* Camnpaign promotion required
* Limited donor data
» Long funding cycle
* [ncome requirement

» Lack of ongoing engagernent

» fAvenue for interactivity w/cause
= Ability for social media
integration/sharing
» Ongoing cormmunication
{push messaging|
* Branding
* Entertain, educate & inspire

» Prevention of silos w/CRM
integration

» Cause Marketing opportunities

Disdvantages
» Limited reach to Smarfphone users
* Mare expensive |potentially)
* Campaign promaotion required
* Donations not always permitted in app




NEXT STEPS?




Who needs to be involved?

’ Executive Development
Leadership

Information
Technology

'))) Advocacy— e
a k
Prngram
Management

Marketing /
Cnmmumcatmns
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- -
( Awareness & Discovery (2
Research, Education, Organization Value & Budget

ROI, ROE, Budgeting
Collaboration & |deation

L
3 'Q
Brainstorming, Mobile Roadmap

Narration, Storyboard, Requirements
@)

(}
X

{ 4\
Sourcing & Development
RPF, Evaluations, Contract, Project

\

=

. ; . (9

Delivery, Promotion & Analytics
App Acceptance, Launch Event PR & App Mkig,

@ Updates & Bug Fixes

SmartOnine -
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What is YOUR roadmap to Mo
sSuccess?
Q00




thankgou

Tonia Zampieri
Tonia.zampieri@smartonline.com

Twitter: @iheartcharity
919.237.4210
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Resources

http://pewinternet.org/Reports/2011/Smartphones.aspx
http://pewsocialtrends.org/files/2010/10/millennialsonfidentconnectedopen-to-
change.pdf

http://marketinganalytics-solic.blogspot.com/2010/10/will-windows-phone-7-revenge
its-close.html

http://blog.nielsen.com/nielsenwire/online_mobile/mobile-snapshot-smartphones-
now-28-of-u-s-cellphone-market/

http://abcnews.go.com/Business/wireStory?id=14158849

http://smartonline.com/wp-content/uploads/2011/03/AMobile-World-
Whitepaper March2011.pdf
http://www.fastcompany.com/1742592/are/ou-m-ready

http://pewinternet.org/Reports/2011/Smartphones.aspx
http://googlemobileads.blogspot.com/2011/04/complimentanppy-of-mobile-
movement.html

http://www.afpnet.org/files/ContentDocuments/New%20Directions 2011%20Survey%
20Findings_NP%20Mobile%20AdoptiorARRP%20FINAL%20DRAFT(2).pdf
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Best Practices z Mobile Emails

AO6EAx 11 -1TAEI A $AOE/
A Single column layouts

A Branding and Calls to Action at the:
A Read blog article at:

10:10 AM

creating-mobile-emails/

Volunteer Opportunities

Find a Pet
Email Sign-up
EEENG — e
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