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Mike Kierce

Twitter: @mkierce

Account Executive - Blackbaud, eTapestry Division

TECHNOLOGY & FUNDRAISING
How to Leverage Social Media to Increase Your Organizationôs 

Visibility and Overall Fundraising
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SOCIAL MEDIA REVOLUTION

http://www.youtube.com/watch?v=WqV49GU0lwc&NR=1
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1. Multi-channel giving

2. Optimizing your Website

3. Social Media 

Á By Definition

Á Examples of Real-World Application

4. The Power of Viral

5. Where Do I Start?

AGENDA
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(Itôs all about relationshipsé
not technology)

THE BASIC RULES STILL APPLY
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Compared to $88 for offline

Compared to $170 for online

Median revenue/donor: $339 

First year retention: 51% 
30% for offline donors

22% for online donors

Multi-year donors retained: 75%  
59% for offline donors

52% for online donors

MULTICHANNEL IS HOT é !

http://www.flickr.com/photos/insouciance/
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First Year Retention is 29.3% for single channel donors

SINGLE CHANNEL IS NOT é

http://www.flickr.com/photos/jakojellema/ 
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KEEP IT SIMPLE & MAKE INTEGRATION A FOCUS

Constituent Website

Gather Information

Use Email

Database
Database

Social

Media



8/12/2011
VFRI 2001

8

WEB SITE OPTIMIZATION

Á75% of donors will check your website before making a gift 
whether it is Online/Offline

ÁA Few Key Changes can Make a Huge Difference 

ÁYour website = tool for engagement



8/12/2011
VFRI 2001

9VFRI 2011

Visitors will decide to stay or 

leave your website in 4 seconds 

or less.

It continues to shrink.
http://www.flickr.com/photos/jlz/
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Web Site Optimization:
Before, After, and After!
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1. Content Management System (Control your Content)

2. Search Engine Optimization

3. Analytics 

4. Blogging / Video

5. Contact Form

6. Mobile Optimization

7. Twitter Link

8. Facebook Link

9. Landing Pages

10. E-mail Marketing Opt-In

KEYS TO BUILDING A SUCCESSFUL WEB SITE
10 Key Features to Consider

Source: www.marketingtechblog.com/programming/10-features

http://www.marketingtechblog.com/programming/10-features
http://www.marketingtechblog.com/programming/10-features
http://www.marketingtechblog.com/programming/10-features
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GOOGLE GRANT/SPONSORED LINKSñ
H O W  T O  I N C R E A S E  Y O U R  W E B  P R E S E N C E / V I S I B I L I T Y
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GOOGLE ANALYTICS
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THEYõRE AT YOUR WEBSITE, NOW WHAT DO THEY 

DO?

1. Can they engage?

2. Can they add content? (Web 2.0)

3. Can they give or volunteer?

Your goal ïto get something from them!
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DO YOU HAVE AN ONLINE/SOCIAL MEDIA STRATEGY?

Media & PR

E-mail 
Campaigns

Social Networks

Integration with 
Direct Mail

Banner Ads on 
Homepage, Blog 
and eNewsletter

Google 
Adwords


